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Gentrification
• David Ley’s “The New Middle Class”
• Richard Florida’s “Creative Class”
▫ Interest in diversity, community, authenticity, etc.
Foursquare for Research
• Social Media and Place – Zook and Graham 
“DigiPlace”
• Data collection from Foursquare’s API
• Info on: 
▫ Lat/Long
▫ Name/address
▫ Number of visitors







































































































Gentrifying Businesses & Home Values
Future Directions
• Other necessary investigations
▫ Names of locations
▫ Social media presence
• Other cities to predict future development
• Advise city planners on ways to foster 
development (business vs. housing)
